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Ready.so
Playful interaction with modern UI

Helpful Features:
Easy and smooth UI
Clean layout
Minimal, action-driven
Clear, direct CTAs

KeepMake Takeaway:
subtle motion
keep it calm, not too much

https://ready.so/
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VSCO.co
Authentic imagery & non-
performative sharing

Helpful Features:
Create. Share. Connect
No likes, no pressure

KeepMake Takeaway:
Remove performance
from memory keeping
Real > perfect

“I’ve been quietly posting on vsco for
years. No algorithm to beat. No likes to
chase. Nobody performing for anybody.”
@nordicaphoto

https://www.vsco.co/
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Hinge.co
Human, direct, emotionally
intelligent copy

Helpful Features:
Positions itself with a strong,
memorable purpose

Designed to be deleted
“The app that’s meant to be
used to be erased”

KeepMake Takeaway:
Be explicit about our purpose
and value
Use human, honest language
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Waffle
Emotional storytelling through guided
reflection

Helpful Features:
Prompt-driven engagement that
builds consistency
Warm, approachable, and non-
intimidating tone
“Capture your everyday moments”

KeepMake Takeaway:
Guide users in telling their story,
while still allowing them to build
their own experience
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Daily Bean
Low-pressure emotional journaling
through simple interaction

Helpful Features:
Gameified, guided expression
Tap-based input removes friction
You record → app analyzes
“How was your day?”
“Record your day simply”

KeepMake Takeaway:
Start with emotion, then the story
Design for consistency, not
intensity

https://play.google.com/store/apps/details?id=com.bluesignum.bluediary&hl=en_US


Feel:
warm
quiet
reflective
real

Look :
candid photos
imperfect moments
soft natural l ight ing

Voice :
s imple
human
sl ightly emotional
never corporate

INSPIRATION | EXISTING MARKETINGINSPIRATION | EXISTING MARKETING



FAQs
Placement:

Directly on landing page (not hidden in
footer)
Also accessible in main navigation

Questions to Include:
“Is this private?”
“Who can see my memories?”
“Do I need to post anything?”
“What happens to my data?”

Design:
Accordion dropdowns (clean,
scannable)
1–2 sentence answers max
Warm, conversational tone (not legal
language)

KeepMake Takeaway:
Start with emotion, then the story
Design for consistency, not intensity



Privacy 
Above-the-fold messaging:

“Your memories are yours.”
“Nothing is shared unless you
choose to.”

UX Features:
Default = 100% private
Clear visibility controls (no hidden
settings)
Simple toggle language: “Only
me” / “Shared”
“Only you can see this entry”
“We don’t sell your data”

Design Approach:
Repeat privacy reassurance
across the experience (not just
one page)
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CAMPAIGN + SOCIAL DIRECTIONCAMPAIGN + SOCIAL DIRECTION

Focus on relatable, universal
moments (not highlight reels)
ie. “a moment I almost failed
but tried again”

What They ALL Do Well:
Clear identity
Strong typography
Emotional tone
Minimal clutter

What They’re Missing:
Deep personal storytelling
Multi-generational
narratives
Real-life imperfection

Focus on connection without
comparison. Guided
participation, with low effort,
repeatable habits, and
emotionally resonant prompts



KEEPMAKE VISUAL LANGUAGEKEEPMAKE VISUAL LANGUAGE

44

Tone
Center real life over
curated life (messy,
quiet, in-between
moments)
Emphasize reflection,
not performance (private
> social validation)
Create a feeling of
safety + intimacy, not
pressure to “document
perfectly”
Position KeepMake as a
personal archive, not a
content platform

Visual
Lighting: natural, soft, slightly
imperfect (morning light,
indoor shadows)
Subjects: diverse families,
individuals, and relationships
Different ages, races, family
structures, lifestyles
Moments like cooking,
resting, commuting, struggle
UI Style: minimal, calm, low-
stimulation (inspired by
VSCO and Waffle Journal)
Motion: subtle transitions
only, never distracting

Voice
Use direct, emotionally
aware language (inspired by
Hinge tone)
Avoid buzzwords

Core Phrases:
“Your story matters.”
“Capture what you don’t
want to forget.”
“Not for sharing. For
remembering.”

Expand With:
“Small moments are still
meaningful.”
Every line should feel like
it’s written to one person,
not an audience.



Thank You!
Questions?
Thank You!
Questions?

KEEPMAKEKEEPMAKESTRATEGY DECKSTRATEGY DECK
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