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KeepMake

strategy + creative direction deck
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Helpful Features:
e Easy and smooth Ul
e Clean layout
e Minimal, action-driven
e Clear, direct CTAs

KeepMake Takeaway:
e subtle motion
e keep it calm, not too much

Powerful Tools

Meeting spaces come loaded with a
growing kit of meeting tools that power-
up your meetings in a few clicks.

Task List
Large Heading
Small Heading
Bulleted List
Numbered List
Divider
Template
Emoji

EMBEDS
YouTube
Loom
Spotify

Figma

Keady

Ready evolves your calendar into a living,
breathing multiplayer workspace for teams to
instantly make your meetings better.

[© save § B # DO Today

Complete

¥ CALENDARS . W Team Meeting

® Work |
Follow up on newsletter
o Persanal Brol Kickatt

O Team

Finalize OKRs document

v PEOPLE SAM Shared Team Meeting

Q See Follow up on compensation
® Deercembear oy Fabiby <> Junnie
& Augustine Agenda
Finalize Q4 Objectives
Hinnie @ « Objectives & Metrics § Augustine <> Fabby

@ ETheN
pm Updati team meeting
out! ) Weaklv Retrc
&) Weakly R

Ready !ﬁ%ﬁ

YOUR NEW CALENDAR

The calendar -
you need to meetr

Ready evolves your calendar into a living,
breathing multiplayer workspace for teams to
instantly make your meetings better.

eoe (M # @O Today

Shared & Pri

¥ CALENDARS » Complete
PST -—
* Work Newsletter Open Rate 31% 32%
All Day Follow up on newsletter
o Personal CAC $195 $201 Proj Kickoff
O Team
LTV:CAC 4:1 31

Finalize OKRs document
v PEOPLE sam New Users 4,338 5915 QR Mesting

earch for someon
Q s r someone Follow up on compensation

® Deercember = The Ne Febby <> Junnie



https://ready.so/
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MEETITOR DESIGN
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VSCO.co

Authentic imagery & non-
performative sharing

Helpful Features:
e Create. Share. Connect
e No likes, no pressure

KeepMake Takeaway:.
e Remove performance
from memory keeping
e Real > perfect

“I’'ve been quietly posting on vsco for
years. No algorithm to beat. No likes to

chase. Nobody performing for anybody.”

@nordicaphoto

WHERE PHOTOGRAPHERS
TURN PRO

“l would not be where I'm at in my career
right now if it were not for VSCO. Period.”

Joe Greer

COMMERCIAL PHOTOGRAPHER

JOE"S STORY

Photographers around the world got their start, found their
voice, and turned pro with VSCO. Start your journey today.

(- EXFLORE FROQ STORIES 3

@ PRODUCTS ~ SOLUTIONS ~ COMMUNITY ~ RESOURCES ~

Data We Collect

PRICING LoaIN

Data You Provide Us

What This Is

Account Data

Data we need to set up and maintain your account, like your account credentials, name, email, or
phone number. This also includes information we need to verify whether you're eligible to use our
Services, like date of birth.

Profile Data

Data that allows you to customize your profile so other Creators can get to know you better, like
your profile photo, interests, and links you might include.

Our Communications With You

The communications between us when we reach out to you, or you reach out to us.

Feedback

Any feedback that you provide to us regarding our Services, like in questionnaires, surveys,
interviews, or beta tests.

Payment and Transactional Data

Information we need to process payments or keep track of your subscription, like payment card
information and purchase history.

Marketing Data

Details about your engagement, and certain preferences for receiving marketing communications.

User-Generated Content

Alll the content you create or post with VSCO, and your interactions with other Creators and their
content, such as comments or direct messages.

Data About Others

Contact information of others you might share with us, like when you invite your friends to use our

PHOTOGRAPHY BUSINESS EDUCATIO

STARTER

For beginners looking to explore
VSCO tools and community.

+ 15 presets and standard mobile photo editor

+ |NEW Publish a professional photography website

v Public profile to post your work

+/ Join the VSCO community with VSCO Spaces

SELECT PLAN

SELECT PLAN

@ PRODUCTS v SOLUTIONS v COMMUNITY + RESOURCES v PRICING

With plans for all photography skills levels, interests, and
needs, find the VSCO Membership right for you.

PLUS

For photographers looking to easily
edit and share their photography.

+/ 200+ presets and advanced photo editor

+ |NEW Publish a professional photography website

v Video editing, filters, and effects

+ Create and share mood boards with VSCO Canvas

+ Fullaccess to the VSCO community.

LOG IN TRY FOR FREE

PRO

For photographers looking to develop
their craft and turn pro.

200+ photo filters with Pro preset control
[EED unlimited editing in Al Lab

EZD peliver finished work with VSCO Galleries

Create and share mood boards with VSCO Canvas

v
v
v
+ Full suite of photo editing on mobile and desktop
v
+ Publish a professional photography website

v

Professional profile and full community access

SELECT PLAN


https://www.vsco.co/

Careers

-
Mission Impact Labs H| ng e Mewsroom

el

TITOR DESIGN

Hinge Labs

23
R e 1,

We'’re love scientists.

Qur Hinge Labs researchers, behavioral analysts, and
matchmakers study daters and compatibility so we can
make Hinge better for you. We've gotten pretty good at it.

Human, direct, emotionally
intelligent copy

Helpful Features:

e Positions itself with a strong, -
— nge Download
memorable purpose e s vy
o Designed to be deleted i e el ol s s

our events, or using any of our other awesome services, this Policy has got you

[ ) “Th e a p p th at, S m ea nt to b e covered. For simplicity, we just refer to all of these as our "service” in this Privacy

Policy.

22
u S e d to b e e ra S e d If for some reason, one of our services requires its own separate privacy policy, then

that peolicy will be made available to you and that policy -- not this Privacy Policy -- will
apply.

KeepMake Takeaway: X Dt Wa Gl
o B e eXp li Cit a b O u‘t O u r p u rp Ose It goes without saying, we can't help you develop meaningful connections without you

providing some information about yourself, like basic profile details and the types of

people you'd like to meet. Using our service also geperates some information, such as 4 he dating a;p b :
a n d Va lu e when you logged in and how you used the service. We may also collect data from third | desi-glled tO be d_ehl‘etedm

parties, like when you access the service through an account you have on another ;

P U S e h u m a n h O n eSt la n g u a g e platform (e.g., Facebook, Google or Apple) or when you upload information from your : 7 - JI
9 account on another platform te complete your profile. If you're interested in all the 5 / ‘|

details, be sure to check out the table below.



COMPETITOR DESIGN

W affle

Emotional storytelling through guided
reflection

Helpful Features:
e Prompt-driven engagement that
builds consistency
e Warm, approachable, and non-
intimidating tone
“Capture your everyday moments”
KeepMake Takeaway:
e Guide users in telling their story,
while still allowing them to build
their own experience

Team Waffle believes that close bonds and meaningful relationships are fundamental to
good mental health.

We help you cherish the small things that happen in everyday life and seek emotional
support when necessary. Our personalized journal prompts can help you understand your
loved ones even better than through face-to-face conversations.

Our special format allows you to stay in sync with those you care about, without being
overbearing, and facilitates deeper communication.

Check out to see what our users are saying about us.

Why "Waffle"?

We wanted a name that felt warm and brought people together. We tried ideas like
“Fireplace,” “Dining Table,” and “Fam,” but none clicked. Then, during a walk in a California
park, we saw families and friends laughing around a tiny waffle stand. That lively scene
captured the feeling we hope to create, so we named the app Waffle.

What'’s included in Waffle Plus?

What you get if you sign up today FREE
Unlimited journals
Unlimited entries
Unlimited journal members
Basic journal covers
Journal together
€ L@ Wallle Journal
& Do & of tha GET ITON
@& App Store P> Google Play L

Duaiby Wadtle

-

A Delightful Holiday

Waflle Journal

Whao is someone y
really admire?

* % % hace 1 ano - AAAAAAHNICKNA...

| love this journal!! It's like all the best parts
of twitter/social media + a groupchat. | love

y bad for them to
y remove the

FREENESS ut tﬂu feature to add multiple
photos. It is a JOURNAL, that is marketed as
helpful for m'ﬁntal health and relationsh]p

money. | dl"u teel l||<_ aying 6 a month to
add multiple pictures is too much.
Perhaps changing thmr model to being like a
ru‘n‘urno‘rlt v-,herﬂ /all get money through

fair.

2) it'd be cooler if we could actually
customize the journal covers!!!! The generic
journal cover lacks intimacy. | would also say
that there should be an option to remove
people from the journal.
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Daily Bean

Low-pressure emotional journaling
through simple interaction

Helpful Features:
e Gameified, guided expression
e Tap-based input removes friction
e You record — app analyzes
e “How was your day?”
e “Record your day simply”

KeepMake Takeaway:.
e Start with emotion, then the story
e Design for consistency, not
intensity

A

get some matcha

Diaily Matcha Set

X

Tailored

+ New block

Routine #
walk Pip water plant meditation
coffes
Hobbies #
- -
w

on Youtube!

“DailyBean
DesigniContest

iBean pesigh
Contest

“DailyBean
Design Contest

Preliminary Round

L]
L

July 2026
Y -
TYITI T
YO
Y o
Y 'Y
~ & -

oM+ v ¢ Appoftheyear

Downloads < % Google

Never Vv ry about backup

Safe record storage

Steph's Journal

#1234
%
Start the day w ith a little luck
Fortune cookie

A fresh start is on the borizon,

Mow thoarmoe ovarms rFaanth
New themes eve vV mMontn

Decorate your calendar

SJuly 2026

v @O <
B® - T
@ @ =
- @E

v v ‘g—ﬁ v
»‘.\‘g—ﬁ:»s

Auto-synced data

Sleep C +

7!1 30m

B 01:20 AM - 08:50 AM

Samoans wi

||||||||||||

Exercise C +

[ ]
z- Running

s
k'_ﬁ‘-;_‘f Cycling

Steps


https://play.google.com/store/apps/details?id=com.bluesignum.bluediary&hl=en_US

INSPIRATION | EXISTING MARKETING

Feel:
e Warm
e quiet
e reflective
e real
Look:
e candid photos
e imperfect moments
e soft natural lighting
Voice:
e simple
e human
e slightly emotional
e Never corporate

KEEP EXPLORING

Ehe New Aork Times Games

Good evening.

Time to relax with a puzzle.

PHOTOGRAPHER STORIES PHOTOGRAPHER STORIES PHOTOGRAPHER STORIES
Piesie Agyemang-Nkansah on Daria Epiphanova on Community Luisa Aguiar on Creative Growth
Color and VSCO Spaces and Photography and VSCO Spaces
_ i, . . N G N A H R A
How alegal professional found photography and started building Draria Epiphanova shares how VSCO Spaces led to real-world Luisa Aguiar shares how daily practice and VSCO0 Spaces
L:l'l!ﬂ[i\-'e momentum th I’Dllgll GO, COmMmu iy, and vsco Sp{lDe.‘, Gul'lﬂc{:lil}ﬂs_ fitm ﬂh{)l{)gr{q]ﬂ'.’_ anda l}r(‘{l[i\'e COmmu ﬁiﬂ' hat Teadback |]E!||)€[| her Brow as a pltﬂtﬂg[aplher and Ee[ her wink
extends beyond the platform, recognized, leatured, and pald S EM P S O
LEARN MORE » LEARN MORE A LEARN MORE » C H O W 0 R
0O R NP E (S
Journals prompts N E 0 1| A=0O
g 1 ?
s . 0 P I T CHTT
= B whimsical journal
5 — , pron
- L 5 : Ik pamialien o

il
pmm%?g tomake {

| April it
W .’
Py M; l.". r'f \

QUESTIONS TG YouRSELS

( suescriBENow )

BRAINE MAGATINE
GOCIAL MEDIA TEAW

#Qeepsake Moment of the Week

Spring Cleaning your
Qeepsake Journals

Download the Qerpsake aos

Angwir missed questions

Fays Jou mallnu \1 . J RQMt on Your - ' [ T - Uipiosadl photas you want o save
Ll @ Weok with These T re— ; "
lental Health L Quick Pl'ompts ange? " M Ad captions to your photo entrios

~ |

Capmar g e ’
Covbmacs your o } - 4 L o 1 Eclit your anbnies of fix afy 1ypos

Favorite enlries fora full page memorny

Describe the first outfit your
little one wore, What about it
makes you smile?




FAQs
Placement:
e Directly on landing page (not hidden in
footer)
e Also accessible in main navigation
Questions to Include:
e “|s this private?”
e “Who can see my memories?”
e “Do | need to post anything?”
e “What happens to my data?”
Design:
e Accordion dropdowns (clean,
scannable)
e 1-2 sentence answers max
e Warm, conversational tone (not legal
language)

KeepMake Takeaway:
e Start with emotion, then the story
e Design for consistency, not intensity

H Help Center English (United States) v

Hello, how can we help?

How Hinge Works

Managing My Profile

-onnecting With Matches

Reporting & Appeals

Gender Diversity & NFAQ

Pinterest basics

What is Pinterest? +
How does it work? 4
What is a Pin? +
What audience is on Pinterest? +
How do | make money on Pinterest? -+

0
— (7]
4
g
T
T
=
i
o
4
w
o
o
B
°
4}

Aboutus Ambassador Program

FAQ

What is Waffle?

Why "Waffle"?

What’s included in Waffle Plus?
Do | have to pay to use Waffle?

Do you sell our personal data?

Can | remove someone from my journal?

Get started Manage account and
_ preferences

eeeeeeeeeeeeeeeeeee

Manage your email address
) Can't log in to Pint

Discover ideas on Pinterest
Edit personalization settings

174 2

Create and edit Connect, collaborate
and share

Find and follow people

Q

Find and save

Missing Pins or boards

Privacy, safety and
legal

Manage your privacy and data settings
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Privacy - "B

At VSCOQ, it's important to us to be open and transparent with our users (who we refer to as our
“Creators”) who trust us with their data. This Privacy Policy describes our privacy practices and

* . how we handle your data that we collect through our websites, products, services, social media, wW BY ena bllng Al features, you consent to
Ove_ e_ O I I l e S S a g I n g o marketing activities, and other ways described in this Privacy Policy (collectively, our Sharing content with our Al prgvider for

“Services"). This Privacy Policy supplements our Terms of Use. All provisions of our Terms of processi ng

Al Features Privacy g

Use likewise apply to this Privacy Policy. This Privacy Policy does not apply to personal

°
. e YO u r m e m O rI e S a re O u rS 29 information that VSCO processes on behalf of customers of VSCO Workspace, which is .
o processed in accordance with VSCO's : . « Our Al FJI’OVIdET does not store or

train on your data

(14 N th : : h d l :  Rights: Check out the U.S. State Privacy - Used solely to generate content
. O I I lg IS S a re l I I l e S S yo u Rights sectlclm below. if you're a resident ofCall_fornla.Coloraclo.Connectlcut. Delaware, lowa, within Day One
Maryland, Minnesota, Mebraska, New Hampshire, New Jersey, Montana, Oregon, Tennessee, . .
: e e ) _ T . + You can disable Al features anytime
exas, Utah, or Virginia for additional information about your personal information and rights

,, under state law.
C h Oose to. el This ensures your privacy while

Table of Contents providing Al-powered features to

. enhance your journaling experience.
UX Features. Data We Collect

How We Use Your Data

e Default =100% private o oot Cancel | Agree

e Clear visibility controls (no hidden chnemsaEian s —

. ith der g how dev
S ett I I I S Privacy Notice to European Creators security prac s ma v bas
g Pri\.racy Natice for China Residents information and may i]!?lli':’.l:'!' it over time.
Privacy Notice for Brazil Residents
° (44 Privacy Notice for Mexico Residents
. I m l t l l n © n l =-§ This app may share these data types with third parties
° App activity, App info and performance, and Device or other 1Dz

¢ This app may collect these data types

,, “ ,, Personal info, Health and fitness and 5 others
I I I e a re TABLE OF CONTENTS At Adapt Teﬂhnﬂlogies ("Ready"). we take your privacy

seriously. We have prepared this privacy policy to explain &1 Datais encrypted in transit
Gellsction thas of Rermcesl how we collect, use and disclose personal information
(14 ° b)) Information ww ut P [  You can request that data be deleted
. n O u ( a n S e e I S e n r through our mobile application, web application, and
Sharing Personal Information website https://ready.so (collectively, the "Services"), or See details

Information About The Services otherwise interact with you.

14 ) b
. _ It is important to remember that you must either be a
Safeguards & Retention i L :
permitted user of an organization or other third party that
. Managing Cookies & Other is a Ready customer ("Organization Customer”) or a
D e S I n A ro a C h . Technology Ready customer yourself in order to use the Services. If
g p p ° Mobile & Web Applications you are a permitted user of an Organization Customer,

Ready has entered into a separate agreement ("Contract”)
° Updates to Privacy Policy with the Organization Customer that governs your access
. R e p e at p r Iva ‘ y re a S S u ra n ‘ e Contact [ to and use of the Services as well as the collection, use,

and disclosure of any files, messages, or other content
through the Services. If you have any questions about the

across the experience (not just S e S
one page)



CAMPAIGN + SOCIAL DIRECTION

What They ALL Do Well:
e Clear identity
e Strong typography

Focus on relatable, universal
moments (not highlight reels)
le. “a moment | almost failed

but tried again”  Emotional tone

e Minimal clutter
Focus on connection without What They’re Missing:
comparison. Guided * Deep personal storytelling
participation, with low effort, * Multi-generational
repeatable habits, and narratives

emotionally resonant prompts  Real-life imperfection




KEEPMAKE VISUAL LANGUAGE

Tone Visual Voice

e Center real life over e Lighting: natural, soft, slightly

curated life (messy,
quiet, in-between
moments)

Emphasize reflection,
not performance (private
> social validation)
Create a feeling of
safety + intimacy, not
pressure to “document
perfectly”

Position KeepMake as a
personal archive, not a
content platform

imperfect (morning light,
indoor shadows)

Subjects: diverse families,
Individuals, and relationships
Different ages, races, family
structures, lifestyles
Moments like cooking,
resting, commuting, struggle
Ul Style: minimal, calm, low-
stimulation (inspired by
VSCO and Waffle Journal)
Motion: subtle transitions
only, never distracting

e Use direct, emotionally

aware language (inspired by

Hinge tone)
e Avoid buzzwords
Core Phrases:
e “Your story matters.”
e “Capture what you don’t
want to forget.”
e “Not for sharing. For
remembering.”
Expand With:
e “Small moments are still
meaningful.”
e Every line should feel like
it’ '
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Thank You!
Questions?
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